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Parallel to his research, Dr. Bardus has been involved in social marketing education and training
since 2008, actively participating in conferences and bringing ideas for innovation in the
classroom, in Europe and in Lebanon. At AUB, he mentors and supervises students developing
social marketing initiatives for local and international NGOs (Caritas, SIDC, Arc en ciel), and local
governmental entities (Ministry of Public Health and Social Affairs).


https://en.wikipedia.org/wiki/Uses_and_gratifications_theory
https://en.wikipedia.org/wiki/Captology

